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Tasks and/or projects completed: 
o SEO (Search Engine Optimization) Competition Analysis  

o This was a project designed to immerse me in the world of SEO. As my first project, I 
used online tools to analyze competitor’s SEO strategies. I learned the importance of 
link building, guest blogging, and other ways to help improve the search ranking for 
SpareFoot. After a week of analyzing spreadsheets from five different competitors, I 
compiled my findings and conclusions into a slideshow and presented it to the 
marketing team.  

o Webpage Optimization 
o There are many ways one can optimize their webpage for SEO. My supervisor, Tony 

Emerson, assigned me this project to stress this fact. I would go to two SpareFoot 
webpages and I would find ways to optimize them for certain keywords. In a 
spreadsheet, I would offer my suggestions that ranged from making sure those 
keywords were used frequently to changing a few things in the HTML code. 

 
Projects in process: 
o Link Building/Guest Blogging 

o From the competition analysis, I learned the importance of placing links on various 
websites to increase SpareFoot’s search ranking. From there, I am working on a 
continuous project to find blogs around the Internet and increase the rankings for 
three cities: San Antonio, Boston, and Denver. By finding and building lists of links 
of blogs, I would email and pitch the possibility of guest blogging. I would then write 
up blog posts ranging from ways to use storage to my food adventures while making 
sure I included a link to SpareFoot in the post. 

o Link Building/SpareFunds Scholarship 
o Working with the entire marketing team to help promote an upcoming scholarship, I 

built a list of study abroad agencies that I could pitch to promote it.  
 
Skills developed/enhanced: 
o General Knowledge of SEO 

o I was hired due to my interest in SEO, and not because of my knowledge of the topic. 
In fact, I knew very little about SEO. Through the internship, I have immersed myself 
in learning more about it through reading blogs (SERoundable, SEOMoz), from my 
Digital Media Marketing course, and asking Tony questions and have learned so 
much about an aspect of marketing I never knew before. 

o Google Analytics Analysis 
o Before this internship, my only experience in Google Analytics was using them on 

my blogs to see how many visitors I had. Now, I know different terms like what 
bounce rate is and why it is important to know this percentage. I can find out how 
people are coming to the website and how many people actually made a reservation 
online (conversion rate). 



o Blog Writing 
o Having to write many guest blog posts has increased not only my writing skills, but 

also my ability to proofread on the spot.  
 
Goals Completed: 
o Develop relationships with coworkers and other professionals I meet while working. 

o Through merely chatting in the break room to company parties, I have had the great 
opportunity to talk to a diverse group of young and motivated individuals. Although I 
can be fairly introverted, the friendliness of the individuals that work at SpareFoot has 
made it easy to develop relationships with them. 

o Apply what I’ve learned in my Digital Media Marketing course to my internship. 
o I have learned things in my Digital Media Marketing course that have applied to my 

internship and ideas that I have shared with my supervisor. Through the course, I 
attended a meeting of the Social Media Club where they held a panel on infographics 
(online visuals that relay information). I shared what I learned in this panel with Mr. 
Emerson in hopes of creating infographics for SpareFoot. I also was able to apply 
what I learned in my internship to the class by sharing what I learned about SEO with 
my class and my professor. 

o Attend SXSW and apply my experience during the festival to my internship. 
o Although I volunteered during much of SXSW, I was able to attend panels that have 

taught me things that not only apply to my internship (such as measuring social media 
analytics), but things that will definitely benefit me in the future. I also had the 
pleasure of networking with individuals in various industries. 

 
Goals in progress: 
o Learn and become proficient in SEO to be able to market it as a skill for future employment 

or possible freelance work. 
o There is much more I can learn in SEO. The more I learn, the more marketable these 

skills can be for future employment. This is a goal that may never be completed as 
there is much to learn. 

o Have my internship extend past this semester. 
o I would love to continue my internship through the summer. This is all dependent on 

whether they want to keep me on and if they value me as an intern. I hope to show 
myself as a valuable asset to the company. 

 
Questions, Challenges, and Accomplishments: 
o Challenges 

o One of the greatest challenges is staying focused in link building and guest blogging. 
Although it can be a fairly dry task, I know the importance of doing this. The problem 
is that sometimes it can become formulaic and dry, but staying focused is an 
important aspect of this position. 

o Accomplishments 
o One of my proudest moments was when I was able to share my SEO knowledge to 

Andrea Michnik, my Digital Media Marketing teacher, and my class. It was great to 
actually be fairly knowledgeable on a subject that everyone else knew little to nothing 
about. It also was wonderful when I received 12/10 (with extra credit) points on two 
of my quizzes dealing with SEO and doing well on that part on the recent test.  

	  


